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Facebook 
Algorithm 
Update
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Similar update has occurred in the past 
(Summer 2016)

Still trying to increase authenticity and engagement.

Take action…
Post less, more engaging content. Think CTA’s, 

questions, polls, etc.

Target warm “leads”.

Promote these posts!

Don’t panic…
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Agent Profile 
Success Story
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• +3 serious/qualified      
buyers since starting

• More renters than can 
count from Instagram 
posts

@nyrealestategal
Add	hashtags	
(locations)

Add	URL	to	profile	
(latest	listing)

Add	highlights

Choose	covers	
on	videos
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Instagram	
Post	Promotion
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Instagram – Promote a Post
Three ways to create Instagram ads –

1. Promote Post Within the Instagram App
2. Create Instagram ads for the Facebook News 

Feed in Facebook Ads Manager
3. Create Instagram Stories Ads in Facebook 

Ads Manager

*If you’re an agent, repost app to promote the listing for yourself

Promote Post Within the Instagram App
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OBJECTIVE 1 
Promote your website or
Promote Your Instagram 

profile

OBJECTIVE 2
Promote an address 
(LISTING!) to people 

nearby
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Direct people to visit your website 
or view your Instagram profile.

Objective 1 - Get More 
Profile and Website Visits
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Direct people to listings or 
to call you for more 
information about a listing.

Objective 2 - Reach People 
Near an Address
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Audience 
Targeting
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Payment – start small, add on

Duration - 3 days, plan accordingly

PREVIEW!
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Monitor your campaign 
to determine if you 
should add budget.
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Advanced 
Ad Strategies
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Retarget people with 
listings they’ve visited on 
your site previously.
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Dynamic Ads



Share multiple listings, 
driving traffic to 
individual listing pages 
on a website.
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Multiple Listing 
Ads



Take advantage of 
descriptions and ad copy 
space.
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Carousel to
Showcase Features



THANK YOU!

DOWNLOAD THE PRESENTATION 
+ EXTRA TIPS

bit.ly/inman2018
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SECRET TIPS
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Sharing
Better 
Content
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All the Apps
• Try different apps,                   

try lots of different apps!
• But don’t overcomplicate it –
• Zoom and crop as needed
• Edit lighting directly on phone
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Video Content
Get creative with what 
you have -
• Combine photos
• Record quick snippets 

with your iPhone to add 
to photos/slideshows
• Interview yourself talking 

about the listing

StoriesAds.com

Magisto.com

Vizmato.com
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Short on images? 
Showcase locations
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Horizontal 
or 
Square?



Create content 
for all channels 
EASILY -
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Canva.com



Instagram dots?

www.displaypurposes.com
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More FB Ad Links

• https://fitsmallb
• https://www.facebook.com/business/products/ads/ad-

targetingusiness.com/facebook-ads-real-estate/
• http://adlabblog.com/facebook-ad-targeting-options-

infographic/
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Top Secret
Stalking Tip
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“Stalking” Buyers
• AFS, which stands for Advanced Facebook 

Search, is a cool Chrome plugin that 
suggests search options you can’t even 
imagine are available, such as a page where 
someone is tagged or videos a person likes.

• A while ago, Facebook beefed up its onsite 
search so now you can search for people, 
posts, photos, pages, groups, and so on. 
With the AFS plugin, you can dive even 
deeper into Facebook. It’s like uncovering 
hidden advanced search features with an 
easy-to-use tool.

• After you install the plugin, go to Facebook 
and start searching as you normally do. For 
instance, type the name of a person or a 
page. Then click the AFS plugin’s browser 
icon to see extra-granular searches based on 
the search you just did. Social media 
marketers can use AFS as a research tool. 
You might see what’s searchable on 
Facebook and maybe create content in that 
vein.

• AFS is free. Find it in the Chrome Web Store. 31


